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File Summary

« Number of records input was: 9,434
» The overall match rate was: 92%
ZIP City % of File
» Your top 3 ZIP codes are: 84057 OREM 7.41%
84663 SPRINGVILLE 5.13%
84097 OREM 5.06%
TOTAL 17.60%

Demographic Summary

 Your customers are 1.6 times more likely to be $125,000 - $149,999 than the average
consumer in your market area.

In terms of the Length of Residence category, your customers index at 139 in the 15+ years
segment, which is 1.4 times above the average.

In general, your customers are much more likely to fall into the $350,000 - $399,999 segment
than other consumers in the market. They index at 134 in this Home Value grouping.

The average age of your customers is 53 while the average age of the market
is 46. Your customers are 15 percent older than the market average.

Your best customers earn $117,106 in annual income versus the market average
of $71,133.

PRIZM Summary

Your best PRIZM clusters are:

Index % of File
Sunset City Blues 203 3.43%
Middleburg Managers 185 2.56%
Beltway Boomers 180 2.98%
Blue Blood Estates 165 2.43%
White Picket Fences 162 6.90%
Top Clusters 359.03 8.98%
All Other Clusters 91 81.70%

Your core customers are most likely to:

Order from QVC Mail order collectibles Read American Legion Magazine
Eat at Olive Garden Collect coins Read VFW magazine

Order from Gevalia Kaffe Play baseball Read Scouting Magazine

Shop at Talbots Take a ski vacation Read Architectural Digest

Shop at Wal-Mart pharmacy Rent/Buy kid's videos Read People en Espanol



ABC CORP PROFILE

INPUT SUMMARY Counts % Enhanced
Quantity Received 9,434
Total Records Enhanced 8,657 92%

# of Records | % of Records
DEMOGRAPHIC ENHANCEMENTS Enhanced Enhanced
Gender 7,126 76%
Age 8,059 85%
Education 7,077 75%
Ethnicity 7,897 84%
Marital Status 8,099 86%
Income 8,107 86%
Home Owner/Renter 7,997 85%
Length of Residence 8,178 87%
Children 7,258 17%
Home Market Value 8,194 87%

PRIZM NE CODING

# of Records
Enhanced

%o of Records
Enhanced

8,657

92%




ABC CORP PROFILE

DEMOGRAPHICS SUMMARY
HEAD OF HOUSEHOLD Customers Base Universe v
GENDER % Comp
Male 4,449 62.43% 343,178 65.44%
Total Analyzed Count 7,126 524,394
Total Input Count 9,434
Enhance Rate % 75.54%
Gender - % Comp
70.00% 62.43%
60.00%
50.00%
40.00% 37.57%
30.00%
20.00%
10.00%
0.00%
Female Male
Gender - Index
110
105
95
90
85
Female Male
|l|ndex 109 95

Y Base Universe represents top 95% zips
Y Core Segment

*Developmental Segment



ABC CORP PROFILE

DEMOGRAPHICS SUMMARY
HEAD OF HOUSEHOLD Customers Base Universe
AGE Count % Comp | Index Count % Comp
18-24 275 3.41% 45 43,385 7.52%
25-34 1,148 14.24% 60 136,735 23.71%
35-44 1,270 15.76% 79 115,746 20.07%
45-54 1,601 19.87% 103 111,353 19.31%

60-64 11.06% 42,426 7.36%

85+

188 14,790

Total Analyzed Count 8,059 576,644

Total Input Count 9,434

Enhance Rate % 85.43%

25.00%

20.00%

15.00% -

10.00% -

Age - % Compostion

19.87%

5.00% -

0.00% -

15.76%
14.24%

11.06%

6.94%

4.84%

4.70%

2.33%

18-24  25-34  35-44 4554  55-59  60-64 65-69 70-74 75-79  80-84 85+

Age - Index
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200
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100 -
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0

18-24 | 25-34 | 35-44 ‘ 45-54 ‘ 55-59 | 60-64 | 65-69 | 70-74 | 75-79 | 80-84 85+

‘l Index

45 60 79 108 132 150 | 194 | 202 | 205 | 159 91

YkBase Universe represents top 95% zips
S Core Segment

*Developmental Segment




ABC CORP PROFILE

DEMOGRAPHICS SUMMARY
HEAD OF HOUSEHOLD Customers Base Universe
EDUCATION Count % Comp Index Count % Comp
Completed High School 2,851 40.29% 81 224,638 49.87%
Completed College 2,650 37.45% 107 157,543 34.98%
Completed Graduate School 1,532 21.65% 150 64,879 14.40%
Attended Vocation/Tech 44 0.62% 84 3,353 0.74%
Total Analyzed Count 7,077 450,413
Total Input Count 9,434
Enhance Rate % 75.02%
Education - % Comp
45.00% 40.29%
40.00% 37.45%
35.00%
30.00%
25.00% 2165
20.00%
15.00%
10.00%
5.00% 0.62%
0.00%
Completed High Completed College  Completed Graduate Attended
School School Vocation/Tech
Education - Index
160
140
120
100 —
N L |
60
40
20
O .
ComgLer:(e)nglgh Completed College Gr;:c?LT;?eleStsgool Voﬁa:::e:r?/?lgech
OIndex 81 107 150 84

Y&Base Universe represents top 95% zips

Y Core Segment
Y Niche Segment
*Developmental Segment




ABC CORP PROFILE

DEMOGRAPHICS SUMMARY
HOUSEHOLD Customers Base Universe
ETHNICITY Count % Comp Index Count % Comp
White 7,384 93.50% 109 507,196 86.10%
African American 42 0.53% 84 3,731 0.63%
Hispanic 202 2.56% 30 50,885 8.64%
Asian 117 1.48% 57 15,205 2.58%
Middle Eastern 106 1.34% 88 8,976 1.52%
Total Analyzed Count 7,897 589,079
Total Input Count 9,434
Enhance Rate % 83.71%
Ethnicity - % Comp
100.00% 93.50%
90.00%
80.00%
70.00%
60.00%
50.00%
40.00%
30.00%
20.00%
10.00% 0.53% 2.56% 1.48%0 1.34%0 0.58%
0.00% —
White African Hispanic Asian Middle Eastern Other
American
Ethnicity - Index
120
100 I | | |
L ]
80
60
40
20
0 .
White AAn::rCiign Hispanic Asian Middle Eastern Other
OlIndex 109 84 30 57 88 111

YeBase Universe represents top 95% zips

YeCore Segment

*Developmental Segment




ABC CORP PROFILE

DEMOGRAPHICS SUMMARY
HOUSEHOLD Customers Base Universe v
MARITAL STATUS Count % Comp Index Count % Comp
Married 6,824 84.26% 134 369,042 62.99%
Single 1,275 15.74% 43 216,873 37.01%
Total Analyzed Count 8,099 585,915
Total Input Count 9,434
Enhance Rate % 85.85%

Marital Status - % Comp

90.00% 84-26%

80.00%

70.00%

60.00%

50.00%

40.00%

30.00%

20.00% 15.74%

10.00%

0.00%
Married Single

Marital Status - Index

160

140

120

100

80

60

40

20

0
Married Single

||:| Index 134 43

YkBase Universe represents top 95% zips
Y Core Segment

Y Niche Segment

*Developmental Segment



ABC CORP PROFILE

DEMOGRAPHICS SUMMARY
HOUSEHOLD Customers Base Universe
INCOME Count % Comp Index Count % Comp
Under $15,000 183 2.26% 70 18,865 3.21%
$15,000 - $19,999 183 2.26% 80 16,510 2.81%
$20,000 - $29,999 387 4.77% 89 31,392 5.34%
$30,000 - $39,999 578 7.13% 80 52,533 8.94%
$40,000 - $49,999 718 8.86% 73 71,162 12.10%
$50,000 - $59,999 936 11.55% 79 85,732 14.58%
$60,000 - $69,999 709 8.75% 79 65,184 11.09%
$70,000 - $79,999 1,212 14.95% 115 76,668 13.04%
$80,000 - $89,999 507 6.25% 102 36,169 6.15%
$90,000 - $99,999 90 1.11% 73 8,909 1.52%
$100,000 - $124,999 1,041 12.84% 137 55,189 9.39%
$125,000 - $149,999 826 10.19% 163 36,726 6.25%
$150,000 + 737 9.09% 163 32,868 5.59%
Total Analyzed Count 8,107 587,907
Total Input Count 9,434
Enhance Rate % 85.93%
Income - % Comp
16.00% 14.95%
14.00% 11.55% 17200
12.00% — 10.19%
10.00% 8.86% 8.75% 9.09%
8.00% 7.13% 6.25%
6.00% 4.77%
4.00% 26% 2.26% —’: E|7
2.00% 1.11%
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‘%‘“'?Q“ s‘ﬁq %"?’9@ &?‘?@ sﬁ?@ s@?@ @?@ @9‘\“ & ?eﬁ %9@@ %&? %\99@ \%v@“x
g & & & & & & & & & S . B
o %‘@Q %"w“ Ss“?§§ %’wg ‘;"Q§° %@? s;\§° < ¥ ‘@QQ §\°§ %\‘\?’?Q
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60K -
69K

70K -
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ABC CORP PROFILE

DEMOGRAPHICS SUMMARY
HOUSEHOLD Customers Base Universe ¥
HOME OWNER/RENTER Count % Comp Index Count % Comp
Home Owner 7,925 99.10% 105 477,072 94.77%
Renter 72 0.90% 17 26,354 5.23%
Total Analyzed Count 7,997 503,426
Total Input Count 9,434
Enhance Rate % 84.77%
Home Owner - % Comp
120.00%
99.10%
100.00%
80.00%
60.00%
40.00%
20.00%
0.90%
0.00%
Home Owner Renter
Home Owner - Index
120
100 L 1
80
60
40
20
0
Home Owner Renter
‘u Index 105 17

YkBase Universe represents top 95% zips
Y Core Segment

Y Niche Segment

*Developmental Segment



ABC CORP PROFILE

DEMOGRAPHICS SUMMARY
HOUSEHOLD Customers Base Universe
LENGTH OF RESIDENCE] Count % Comp Index Count % Comp
<5 Years 2,839 34.72% 74 279,568 46.61%

15+ Years

2,428

29.69%

139

127,794

21.31%

Total Analyzed Count

8,178

599,812

Total Input

Count

9,434

Enhance Rate %

86.69%

40.00%

35.00% -
30.00% -
25.00% -
20.00% -
15.00%
10.00% A
5.00% -
0.00% -

Length of Residence - % Comp

34.72%

29.69%

18.79%

16.0U%0

<5 Years

5-10 Years

10 -15 Years

15+ Years

Length of Residence - Index

160

140

120
100
80
60

.-

S

40

20

0

<5 Years

5-10 Years

10 -15 Years

15+ Years

OiIndex

74

106

117

139

YkBase Universe represents top 95% zips
S Core Segment

3% Developmental Segment




ABC CORP PROFILE

DEMOGRAPHICS SUMMARY
HOUSEHOLD Customers Base Universe v
CHILDREN Count % Comp Index Count % Comp
Child(ren) Present 3,155 43.47% 75 245,799 57.60%
No Children Present 4,103 56.53% 133 180,909 42.40%
Total Analyzed Count 7,258 426,708
Total Input Count 9,434
Enhance Rate % 76.93%

Children - % Comp

60.00% 56.53%

0,
50.00% 43.47%

40.00%

30.00%

20.00%

10.00%

0.00%
Child(ren) Present No Children Present

Children - Index

160

140

120

100

80

60

40

20

0
Child(ren) Present No Children Present

||:| Index 75 133

YkBase Universe represents top 95% zips
Y Core Segment

Y Niche Segment

*Developmental Segment



ABC CORP PROFILE

DEMOGRAPHICS SUMMARY
HOUSEHOLD Customers Base Universe
HOME VALUE Count % Comp Index Count % Comp
$1,000 - $24,999 38 0.46% 52 5,209 0.89%
$25,000 - $49,999 10 0.12% 31 2,301 0.39%
$50,000 - $74,999 29 0.35% 29 7,004 1.20%
$75,000 - $99,999 101 1.23% 43 16,906 2.90%
$100,000 - $124,999 186 2.27% 46 29,099 4.98%
$125,000 - $149,999 447 5.46% 68 46,925 8.04%
$150,000 - $174,999 677 8.26% 76 63,052 10.80%
$175,000 - $199,999 964 11.76% 97 70,718 12.11%
$200,000 - $224,999 978 11.94% 108 64,287 11.01%
$225,000 - $249,999 859 10.48% 116 52,664 9.02%
$250,000 - $274,999 729 8.90% 120 43,124 7.39%
$275,000 - $299,999 639 7.80% 132 34,458 5.90%
$300,000 - $349,999 873 10.65% 131 47,575 8.15%
$350,000 - $399,999 572 6.98% 134 30,313 5.19%
$400,000 - $449,999 4.42% 19,897 3.41%
$775,000 - $999,999 5,565
$1,000,000 + 26 0.32% 47 3,973 0.68%
Total Analyzed Count 8,194 583,796
Total Input Count 9,434
Enhance Rate % 86.86%
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ABC CORP PROFILE

TOP 40 ZIPs
Customer Zip Code|City State Customer Counts | % Comp
84057 OREM uT 526 7.41%
84663 SPRINGVILLE uTt 364 5.13%
84097 OREM uT 359 5.06%
84058 OREM uTt 333 4.69%
84003 AMERICAN FORK uT 327 4.61%
84604 PROVO uTt 283 3.99%
84093 SANDY uT 255 3.59%
84095 SOUTH JORDAN uTt 253 3.56%
84092 SANDY uT 251 3.54%
84062 PLEASANT GROVE uT 249 3.51%
84660 SPANISH FORK uT 233 3.28%
84065 RIVERTON uT 231 3.25%
84043 LEHI uT 213 3.00%
84020 DRAPER uTt 202 2.85%
84720 CEDAR CITY uT 193 2.72%
84042 LINDON uTt 184 2.59%
84770 ST GEORGE uT 183 2.58%
84003 HIGHLAND uTt 177 2.49%
84664 MAPLETON uT 174 2.45%
84088 WEST JORDAN uT 172 2.42%
84790 ST GEORGE uT 149 2.10%
84651 PAYSON uTt 132 1.86%
84120 WEST VALLEY uT 128 1.80%
84601 PROVO uTt 119 1.68%
84094 SANDY uT 112 1.58%
84121 COTTONWOOD HEIGH] uTt 112 1.58%
84119 WEST VALLEY uT 107 1.51%
84084 WEST JORDAN uTt 105 1.48%
84105 SLC uT 97 1.37%
84109 SLC uTt 92 1.30%
84070 SANDY uT 90 1.27%
84010 BOUNTIFUL uTt 87 1.23%
84081 WEST JORDAN uT 84 1.18%
84004 ALPINE uT 80 1.13%
84107 MURRAY uT 78 1.10%
84606 PROVO uT 77 1.08%
84040 LAYTON uT 76 1.07%
84653 SALEM uTt 75 1.06%
84721 CEDAR CITY uT 73 1.03%
84655 SANTAQUIN uT 63 0.89%
Totals 7098 100.00%




ABC CORP PROFILE

DISTANCE SUMMARY

DISTANCE Customers  |% Comp| _ Total HH % Comp | Index
0-10 Miles 1,728 18% 62,777 10% 184
10-20 Miles 2,100 22% 57,840 9% 242
20-30 Miles 902 10% 50,536 8% 119
30-40 Miles 2,393 26% 214,912 34% 74
40-50 Miles 852 9% 126,612 20% 45
50-60 Miles 113 1% 14,512 2% 52
60-70 Miles 240 3% 33,991 5% a7
70-80 Miles 166 2% 14,628 2% 76
Above 80 Miles 885 9% 49,765 8% 119
Totals 9,379 100% 625,573 100% 100




PRIZM NE® PROFILE ANALYSIS
Base Profile: Top 95% Zips

ABC CORP PROFILE

Customer % Customer Median
Cluster # |Cluster Nickname Customer Count Comp. Base Count [Base % Comp.| Penetration Index Income Median Age

01 Upper Crust 135 1.56% 6,682 1.11% 2.02% 140 $114,343 45-64
02 Blue Blood Estates 210 2.43% 8,829 1.47% 2.38% 165 $119,475 45-64
03 Movers & Shakers 86 0.99% 6,937 1.15% 1.24% 86 $102,624 35-54
04 Young Digerati 140 1.62% 13,501 2.25% 1.04% 72 $85,671 25-44
05 Country Squires 415 4.79% 18,330 3.05% 2.26% 157 $105,679 35-54
06 Winner's Circle 227 2.62% 12,175 2.03% 1.86% 129 $105,311 35-54
07 Money & Brains 422 4.87% 26,385 4.39% 1.60% 111 $89,037 45-64
08 Executive Suites 77 0.89% 4,696 0.78% 1.64% 114 $73,383 <55
09 Big Fish, Small Pond 161 1.86% 4,755 0.79% 3.39% 235 $85,487 45-64
10 Second City Elite 128 1.48% 4,935 0.82% 2.59% 180 $77,325 45-64
11 God's Country 81 0.94% 5,451 0.91% 1.49% 103 $86,954 35-54
12 Brite Lites, Li'l City 96 1.11% 6,456 1.07% 1.49% 103 $71,806 <55
13 Upward Bound 501 5.79% 24,492 4.08% 2.05% 142 $83,106 35-54
14 New Empty Nests 86 0.99% 5,476 0.91% 1.57% 109 $70,867 65+
15 Pools & Patios 97 1.12% 6,356 1.06% 1.53% 106 $71,098 45-64
16 Bohemian Mix 9 0.10% 8,201 1.36% 0.11% 8 $54,237 <55
17 Beltway Boomers 258 2.98% 9,975 1.66% 2.59% 180 $73,906

18 Kids & Cul-De-Sacs 527 6.09% 29,428 4.90% 1.79% 124 $71,449 25-44
19 Home Sweet Home 62 0.72% 7,534 1.25% 0.82% 57 $67,093 <55
20 Fast-Track Families 217 2.51% 9,857 1.64% 2.20% 153 $77,377 35-54
21 Gray Power 168 1.94% 5,433 0.90% 3.09% 215 $51,823 65+
22 Young Influentials 28 0.32% 4,934 0.82% 0.57% 39 $48,425 <35
23 Greenbelt Sports 78 0.90% 5,239 0.87% 1.49% 103 $58,914 <55
24 Up-And-Comers 90 1.04% 8,403 1.40% 1.07% 74 $49,787 25-44
25 Country Casuals 63 0.73% 4,000 0.67% 1.58% 109 $73,716 45-64
26 The Cosmopolitans 244 2.82% 19,899 3.31% 1.23% 85 $56,595 55+
27 Middleburg Managers 222 2.56% 8,314 1.38% 2.67% 185 $50,774 45-64
28 Traditional Times 153 1.77% 4,772 0.79% 3.21% 223 $56,632 55+
29 American Dreams 409 4.72% 56,123 9.34% 0.73% 51 $55,497 35-54
30 Suburban Sprawl 108 1.25% 8,711 1.45% 1.24% 86 $49,826 45-64
31 Urban Achievers 25 0.29% 10,611 1.77% 0.24% 16 $35,409 <35
32 New Homesteaders 296 3.42% 15,989 2.66% 1.85% 128 $57,918 25-44
33 Big Sky Families 114 1.32% 6,147 1.02% 1.85% 129 $57,029 25-44
34 White Picket Fences 597 6.90% 25,640 4.27% 2.33% 162 $51,027 25-44
35 Boomtown Singles 68 0.79% 9,030 1.50% 0.75% 52 $39,356 <35
36 Blue-Chip Blues 295 3.41% 20,356 3.39% 1.45% 101 $49,856 25-44
37 Mayberry-ville 40 0.46% 3,310 0.55% 1.21% 84 $55,103 <55
38 Simple Pleasures 54 0.62% 2,385 0.40% 2.26% 157 $44,233 65+
39 Domestic Duos 57 0.66% 4,796 0.80% 1.19% 82 $48,432 65+
40 Close-in Couples 131 1.51% 15,168 2.52% 0.86% 60 $40,719 55+




ABC CORP PROFILE

PRIZM NE® PROFILE ANALYSIS
Base Profile: Top 95% Zips

Customer % Customer Median
Cluster # [Cluster Nickname Customer Count Comp. Base Count [Base % Comp.| Penetration Index Income Median Age
41 Sunset City Blues 297 3.43% 10,143 1.69% 2.93% 203 $38,663 55+
42 Red, White & Blues 48 0.55% 3,432 0.57% 1.40% 97 $44,035 <55
44 New Beginnings 9 0.10% 4,615 0.77% 0.20% $31,196 <35
45 Blue Highways 14 0.16% 886 0.15% 1.58% 110 $44,072 <55
46 Old Glories 13 0.15% 2,682 0.45% 0.48% 34 $30,906 65+
47 City Startups 23 0.27% 4,700 0.78% 0.49% 34 $23,545 <35
48 Young & Rustic 14 0.16% 3,366 0.56% 0.42% $33,108
Kid Country, USA 1.69% 10,765 1.79% 1.36% $43,145 25-44
Suburban Pioneers $33,465
53 Mobility Blues 44 0.51% 6,057 1.01% 0.73% 50 $28,940 <55
54 Multi-Culti Mosaic 164 1.89% 27,629 4.60% 0.59% 41 $35,222 35-54

58 |Back Country Folks 12 0.14% 873 0.15% 1.37% 95 $32,760 55+
59 |Urban Elders 4 0.05% 3,508 0.58% 0.11% 8 $24,535 55+
60 |Park Bench Seniors 11 0.13% 1,679 0.28% 0.66% 45 $23,574 55+
6L |City Roots 36 0.42% 8,000 1.33% 0.45% $27,691

63 |Family Thrifts 244 2.82% 17,595 2.93% 1.39% 9% $30,054 25-44
64 |Bedrock America 30 0.35% 3,324 0.55% 0.90% 63 $28,466 <55
65 |Big City Blues 10 0.12% 7,169 1.19% 0.14% 10 $31,405 <55
66 |Low-Rise Living 0 0.00% 211 0.04% 0.00% 0 $24,331 <55

Total 8,657 100% 600,861 100% 1.44% 100

= Core Clusters :

[ = Niche Clusters

= Developmental Clusters



ABC CORP PROFILE
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